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<3 and it’s exciting . . . 
shopping at Murphy’s Marts 



1970 

1969 

Sales . 

$401 439 709 

$379 157 310 

Number of stores. 

519 

517 

Sales per store. 

$773 487 

$733 380 

Employees' compensation and other benefits 

$84 863 861 

$79 325 062 

Income before federal income taxes. 

$16 310 088 

$16 714 700 

Net income. 

$8 360 088 

$8 309 700 

Capital expenditures . 

$11 303128 

$12 439 317 

PER SHARE 

Net income. 

$2.10 

$2.05 

Dividends . 

$1.20 

$1.20 

Taxes . 

$3.77 

$3.69 

Shareholders’ equity. 

$26.33 

$25.39 


Annual Meeting: The Annual Meeting of Common Shareholders will be held at the registered office of the 
Corporation, 531 Fifth Avenue, McKeesport, Pennsylvania, at 11:00 A.M., on Tuesday, April 13, 1971. 

Notice of meeting, proxy statement, proxy and return envelope are enclosed with this report. 
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To Our Shareholders and Co-Workers: 

Despite adverse conditions in 1970, net income per share 
increased to $2.10, up from $2.05 in 1969 and equal to 
1966, the best record in the last 11 years. Record sales 
of $401,439,709 were 5.9% higher than last year. 

We are most happy to report these favorable results. 
They were accomplished in the face of the many factors 
which affected business unfavorably during the year and 
severely tested the skills of our management team. Un¬ 
seasonable weather, increased savings rather than spend¬ 
ing by consumers, a long auto strike and restrictive 
governmental and fiscal policies curtailed business gen¬ 
erally and retailing in particular. 

Increased interest costs reduced earnings per share by 
approximately 12*. Such increased costs are justified, 
however, because proceeds from the loans made late in 
1969 have been invested in assets which contributed to 
profits in 1970 and will continue to do so in the future. Our 
interest costs were a conservative 15% of profit before 
interest and federal income taxes compared with an 
estimated 29% for all U. S. corporations. Recent sharp 
declines in interest rates have reduced the prime rate more 
than 30% from the level one year ago. Because most of 
our interest expense is related to the prime rate, the 
interest rate on borrowed funds should be substantially 
lower in 1971, if current rates continue in effect. 

At year end, 519 stores were in operation. Although this 
was only 2 more than one year ago, sales area was 
increased by 343,421 square feet or 4.8%. Sales per store 
were $773,487 compared with $733,380 in 1969. 

Among the 18 stores opened were our first 2 Murphy’s 
Marts, 4 more A-A units and an additional Fabric Center. 
Sixteen small stores closed were unprofitable or lacked 
potential for lease renewal. Of the 42 new locations now 
under construction, lease or option, 23 are scheduled for 
opening in 1971 to add 737,300 square feet or almost 
10% to sales area. 

Start-up costs, with lag in profit production, are char¬ 
acteristic of all new store openings. These factors are 
relatively constant when the number and size of new 
stores opened remains about the same from year to year. 
Opening of the Marts on May 27 and July 22 involved 
unusual and substantial start-up expenses. However, we 
are pleased to report that both units, open for only part 
of the year, have exceeded our expectations. We attribute 
this performance to the background of research and 
experience in A-A stores, now applied successfully and 
profitably on an expanded scale to the Marts. 


Seven additional Marts are now under construction or 
commitment within a close radius of our McKeesport 
Headquarters (see page 23) and other locations are being 
surveyed in areas where Murphy’s name and service are 
already established and accepted. 

Enlargement of our Monroe, La. warehouse will be 
completed in June 1971 with the addition of 120,000 
square feet to increase area more than 80%. Additional 
warehousing facilities are being considered in other parts 
of the overall area served by our stores, to supplement 
distribution from present centers in McKeesport, Pa., 
Monroe, La. and Jersey City, N. J. 

The business environment has been changed recently 
by an acute reversal of governmental and monetary 
policies. Announcement of a large national deficit budget 
and the steep reduction in interest rates should mean that 
more spendable funds will be available, providing more 
opportunities for retailing. 

Government's determination to strengthen the economy; 
reduction in interest rates and federal taxes; probable 
increase in Social Security benefits; and the rise in steel 
operations will be tempered by high rate of unemployment 
and the possibility of a steel strike in August. 

Recent emphasis on consumerism can be of mutual 
advantage to the consumer, and to the Company and its 
Shareholders. The better we serve our customers, the 
more responsive they will be to Murphy’s, with consequent 
additional and profitable sales volume. 

While 1971 may present some problems, we are en¬ 
couraged by 1970 progress and are proceeding con¬ 
fidently with our accelerated expansion plans for all stores, 
particularly Murphy’s Marts, but without neglecting 
conventional type stores with areas from 20,000 to 50,000 
square feet. A strong financial position gives us flexibility 
to provide funds required to support such program for 
the ultimate benefit of Shareholders’ investment. 

With appreciation for the support of Shareholders and 
co-operation of suppliers, and sincere tribute to our faithful 
employees and the millions of customers they serve, we 
are optimistic about 1971. 



K. T. PAXTON 
Chairman of the Board 


March 8, 1971 



E. L.^AXTON 
President 
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Sales 





<*■ 



How the Sales Dollar Was Used 



1970 

1969 

Merchandise & Expenses 

74.1< 

73.9* 

Employee Benefits. 

21.1* 

20.9* 

Taxes . 

2.7* 

3.0* 

Dividends. 

1.2* 

1.3* 

Earnings Reinvested .... 

.9* 

.9* 

TOTAL. 

$1.00 

$1.00 
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Financial 

Sales increased $22,282,399, or 5.9%, to a new record of 
$401,439,709. Total square foot area of selling space was 
expanded to 7,471,385, providing sales per square foot- 
weighted of $54.78 compared with $54.31 in 1969. Sales 
per store improved to a record high of $773,487 from 
$733,380, with 519 units in operation at December 31, 

1970 and 517 one year earlier. 

Net income of $8,360,088 was up $50,388 from the 1969 
earnings of $8,309,700. Reduction in federal income 
taxes of $455,000 resulted primarily from the lowering of 
the surtax rate. 

Pre-opening and start-up costs related to our expansion 
program were absorbed in current operations. Interest 
expense, with rates at near record-high levels, increased 
$945,189 over the preceding year. The interest increase 
resulted in an after tax cost of approximately $485,000 and 
in itself offset the income tax reduction. 

Based on the average number of shares of Common 
Stock outstanding, net income per share increased from 
$2.05 to $2.10, equaling 1966, the best record in the last 
11 years. During the year, 54,400 shares of Common Stock 
were acquired as Treasury Stock at an average price 
of $22.73 per share. None of the Preferred Stock 
or additional Common Stock authorized in 
1968 has been issued. 

Capital expenditures were $11,303,128 in 1970 com¬ 
pared to $12,439,317 in 1969. Included in these capital 
expenditures were $1,114,770 for land and buildings in 
1970 and $3,548,301 in 1969. 

The Statement of Consolidated Source and Application 
of Funds shows a gain in working capital of $513,822 in 
1970 compared to an increase of $24,753,739 in 1969. 

The extraordinary increase in 1969 was accounted for 
primarily by long-term borrowings of $32,422,340. Funds 
generated from operations were $14,792,540 in 1970, up 
from $14,349,282 in 1969. 

Shareholders’ equity per share of Common Stock 
improved to $26.33 from $25.39 one year earlier. Total 
dividend per share was $1.20 in 1970, our 58th consecu¬ 
tive year of dividend payments. Shareholders number 
18,910, including 5,307 employees and members of 
their families. 


































Organization Changes 

Your Company acknowledges the many years of service 
and counsel rendered by Carl F. Schatz and J. Clarence 
Kelly, who passed away in 1970. Mr. Schatz, Senior Vice 
President - Finance, was a Director since 1958, and Dr. 
Kelly served as Director since 1943. Their places on the 
Board of Directors were filled by election of S. Warne 
Robinson, Vice President and Treasurer, and W. Ray 
Greenfield, Vice President - Sales Manager. 

Consumerism 

Consumerism—a word now used so often and widely and 
in so many ways—means to Murphy’s "concern for our 
customers". This has always been a basic fundamental of 
our operation, from the smallest to the largest store, and 
now in Murphy’s Marts. Such concern means knowing 
what customers want; providing it in the best quality and 
at the lowest price, and letting them know this; serving 
them well; and being certain they are satisfied. 

What the Customer Wants —local members of Consumer 
Forum and Opinion Panels in each community served 
keep us informed of what customers want. Such mer¬ 
chandise, plus many new items, is then carefully selected 
from domestic and world-wide markets. Prior to purchase, 
merchandise is checked thoroughly by our specialists who 
work continuously with manufacturers and suppliers to 
further improve design, quality, value and packaging. 

Best Quality at Lowest Prices —since 1933, our buying 
organization has been augmented by a constantly growing 
Research and Development Department. Rigid laboratory 
tests and analyses on thousands of items assure cus¬ 
tomers of top-value, dependable merchandise and then 
continuously monitor quality control. This service has been 
invaluable in the development of our own Private Brand 
lines, which are expected to account for about 50% of 
total sales by 1975. The department also is a "watchdog" 
for our customers, making certain of compliance with 
federal and other protective regulations. 

After merchandise is purchased, it is distributed to 
stores either directly from the supplier or through various 
warehouse facilities. Use of the most economical means 


Earnings Per Share 


















Statement of Consolidated 
Source and Application of Funds 

For the years ended December 31,1970 and 1969 


Source of funds: 

Net income. 

Depreciation and amortization ... 
Deferred federal income taxes ... 
Funds provided from opera¬ 
tions . 

Sale (purchase) of investments .. 

Long-term borrowings. 

Other . 

Total funds provided .. 


1970 

$ 8 360 088 
5 570 452 
862 000 

14 792 540 
3 000 000 

138 597 
17 931 137 


Application of funds: 

Capital expenditures. 11 303 128 

Cash dividends on common stock 4 785 540 

Purchase of treasury stock. 1 236 544 

Long-term borrowings. 92 103 

Total funds applied. 17 417 315 

Net increase in working capital. $ 513 822 


1969 

$ 8 309 700 
5 030 582 
1 009 000 

14 349 282 
(3 000 000 ) 
32 422 340 
936 263 
44 707 885 


12 439 317 
4 862 400 
2 652 429 


19 954 146 
$24 753 739 
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renders the customer a further service by keeping final 
selling price to a minimum. 

Displays and Advertising —after merchandise arrives in 
the stores, effective use of displays and advertising let our 
customers know what we have. Because the consumer 
has become more selective and value-conscious, such 
expenditures are increasing substantially—10% in 1970 
and another 6% in 1971. Promotion activities include 
expanded newspaper and circular advertising, plus radio 
and TV. The latter programs are most effective and 
economical in areas where our stores, particularly 
Murphy’s Marts, are concentrated. 

Special Order Service through catalog selling is avail¬ 
able to customers in many stores where limited space 
does not permit the carrying of certain large, higher-ticket 
items. Deliveries are made through our warehouses in 
McKeesport, Pa. and Monroe, La. 

Charge Credit Helps —customer credit is available 
in all stores, including Murphy’s Marts, enabling 
customers to take advantage of special sales items and 
facilitating all purchases, particularly those of higher-ticket 
items. This helpful service permits a customer to charge 
without cost, provided payment is made according to 
terms within 25 days, and in some areas longer. For later 
payment, a relatively low interest rate is charged by the 
administering bank, which has complete responsibility for 
collection, without risk to the Company. Recent reversal 
of governmental and monetary policies should encourage 
a rise in the future use of charge credit. 

Customer Satisfaction —our “Satisfaction Guaranteed’’ 
policy assures customers of prompt refund or replacement 
in case of returned merchandise which is unsatisfactory. 
Many mechanical and appliance items are covered by our 
“Prompt Replacement Service”. This enables customers 
to have such merchandise, which may be defective, 
replaced immediately at the store rather than have to 
return it to the supplier. Many manufacturers have at¬ 
tributed product improvements to the communications 
initiated by this service. 

Restaurants, cafeterias or snack bars in 181 stores 
complete our service to customers and add to the ease 
and comfort of shopping. Larger stores provide a combi¬ 
nation of table and counter service. 


























Personnel 

Recruiting and training have been intensified to assure 
continued supply of qualified management personnel for 
new and enlarged stores. More than 650 associates are 
now involved in management training courses, imple¬ 
mented by a new Special Accelerated Training Program 
designed to ready them for their first management assign¬ 
ments within 4 to 6 years after employment. During the 
year, 72 promotions were made to or at store management 
levels. An additional 22 store managers and assistants 
moved into more responsible positions. 

Key Management Teams co-ordinate efficiently all 
phases of operations in larger stores. Training programs 
at all levels help to improve the quality of our service to 
customers. 

Our people also serve their local communities by par¬ 
ticipation and leadership in programs to assist, train and 
employ members of minority groups; promote industrial 
development; and support other civic projects. 


Expansion and Improvements 

Expansion continued at a high level in 1970, with capital 
expenditures of $11,303,128 compared with 
$12,439,317 in 1969. 

Eighteen new stores were opened in 1970: 

MURPHY’S MARTS in Bethel Park and Harmar Town¬ 
ship, both near Pittsburgh, Pa. 

MURPHY STORES in Corry, Harrisburg and New Castle, 
Pa.; Decatur and Terre Haute, Ind.; Bloomington, Minn.; 
Jackson, O.; Pt. Pleasant, W. Va.; and Sheboygan, Wis. 

MORGAN & LINDSEY STORES in Baton Rouge, Cov¬ 
ington, DeRidderand Houma, La.; and Brookhaven, Long 
Beach and Kosciusko, Miss. 

There were 55 A-A stores in operation at year end. 

Selling area was added to Murphy Stores in Greensburg 
and Lehighton, Pa. and Montgomery, W. Va. and to 
Morgan & Lindsey Stores in Westwego, La. 
and Gulfport, Miss. 

Completion in June 1971 of the addition to our Monroe, 
La. warehouse will provide more complete and economical 
distribution to our southern stores. 


Capital Expenditures; 
Depreciation and Amortization 


Millions of Dollars 
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Assets 


Consolidated Balance Sheet 

December 31, 1970 and 1969 



1970 


1969 


Cash. 

$ 14 

752 

191 

$ 17 

686 

602 

Short-term investments, at cost which approximates market_ 

4 

980 

500 

12 

810 

938 

Trade receivables, less allowance. 

2 

929 

437 

2 

593 

405 

Merchandise inventories, at the lower of cost (principally retail 







method) or market. 

78 

220 

330 

69 

868 

611 

Total current assets . 

100 

882 

458 

102 

959 

556 

Property and equipment, at cost (Note 1): 







Buildings . 

18 

109 

761 

16 

994 

991 

Improvements to leased properties. 

39 

979 

600 

36 

058 

992 

Fixtures and equipment. 

57 

631 

551 

58 

322 

413 


115 

720 

912 

111 

376 

396 

Less accumulated depreciation and amortization. 

54 

613 

768 

55 

906 

057 


61 

107 

144 

55 

470 

339 

Land. 

1 

976 

724 

1 

976 

724 

Total property and equipment . 

63 

083 

868 

57 

447 

063 

Excess of cost of investment in subsidiaries over net assets acquired 

6 

929 

045 

6 

929 

045 

Prepaid expenses. 

1 

173 

983 

1 

251 

827 

Other assets. 

1 

634 

075 

4 

598 

957 


$173 

703 

429 

$173 

186 

448 


The accompanying notes are an integral part of the financial statements. 
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Liabilities 


Current liabilities: 

Notes payable. 

Accounts payable. 

Accrued expenses. 

Federal income taxes. 

Total current liabilities 

Long-term debt (Note 1). 

Deferred federal income taxes. 

Total liabilities . 


Shareholders’ Equity 

Preferred stock, $50 par value: 

Authorized shares, 3,000,000 
Common stock, $1 par value: 

Authorized shares, 12,000,000 
Issued shares, 4,259,000 (Note 2) 

Capital in excess of par value. 

Income retained in the business. 

Less common shares in treasury, at cost: 

1970, 291,400 shares; 1969, 237,000 shares 

Total shareholders ' equity 


G. C. MURPHY COMPANY AND SUBSIDIARIES 



$ 1 113 500 

16120 724 

7 794 809 
3 400 953 

28 429 986 
32 330 237 

8 469 000 
69 229 223 


4 259 000 
9 338 391 
98 249 697 
111 847 088 

7 372 882 
104 474 206 
$173 703 429 



$ 5 216 200 
13 997 210 
9 013 484 
2 794 012 

31 020 906 

32 422 340 
7 607 000 

71 050 246 


4 259 000 
9 338 391 
94 675 149 
108 272 540 

6 136 338 
102 136 202 
$173 186 448 
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Statement of Consolidated Income 
and Income Retained in the Business 

For the years ended December 31,1970 and 1969 


Income: 

Sales 

Other 



$401 439 709 
_ 457 462 

401 897 171 


Costs and expenses: 

Cost of goods sold, including occupancy costs. 278 769 919 

Selling, general and administrative. 90 774 403 

Taxes, other than federal income taxes. 7 065 325 

Depreciation and amortization (Note 3). 5 570 452 

Employees’ Retirement Plan (Note 4). 620 000 

lnterest . 2 786 984 

38 5 587 083 

Income before federal income taxes . 16310 088 


Provision for federal income taxes: 

Current . 7 088 000 

Deferred. 862 000 

7 9 50 000 

Net income . 8 350 088 

Income retained in the business at beginning of year. 94 675 149 


103 035 237 

Cash dividends, $ 1.20 per share. 4 785 540 

Income retained in the business at end ot year . $ 98 249 697 


Net income per share based on average number 
of shares outstanding. 


The accompanying notes are an integral part ot the financial statements. 



$379 157 310 
378 116 
379 535 426 


264 111 598 
84 613 232 
6 533 519 
5 030 582 
690 000 
1 841 795 
362 820 726 
16 714 700 


7 396 000 
1 009 000 

8 405 000 
8 309 700 

91 227 849 
99 537 549 

4 862 400 
$ 94 675 149 


$2.05 
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Notes to Financial Statements 

1. Long-Term Debt: Long-term debt is comprised of the following: 

A. Notes Payable to Banks: The notes payable to banks, aggregat¬ 
ing $30,000,000, are due November 1, 1972 and bear interest at V« 
of 1 % above the prime rate in effect on the first day of each quarter¬ 
ly period (6Y4 % at February 1, 1971) until due. The loan agreement 
provides that such borrowings are repayable in advance at the 
option of the Company, and requires, among other things, that work¬ 
ing capital be at least 100% of the total unpaid principal balance 
of such borrowing and that total liabilities of the Company and its 
subsidiaries shall not exceed 150% of tangible net worth. 

B. Mortgage Payable: A mortgage of $2,330,237 on land and build¬ 
ings bears interest at 6%% and is due in equal monthly install¬ 
ments of $20,813, including interest, to April 1977 when the balance 
of approximately $1,750,000 is due. 

2. Qualified Stock Option Plan: Under the Qualified Stock Option Plan 
approved by the shareholders, 85,000 shares of common stock of the 
Company are reserved for issuance to officers and management em¬ 
ployees. The plan provides that the option price shall not be less than 
100% of the fair market value of such shares on the date of grant. Such 
options are not exercisable during the first year following their grant. 
Thereafter, provided employment continues, generally one-fourth of the 
options become exercisable annually. Options expire five years after 
date of grant. 

Information with respect to stock options at December 31, 1970 is 
as follows: 



Date of 

Grant 

Shares 

Option 

Price 

Outstanding 

July 15, 1968 

59 301 

$28.9375 


Aug. 17, 1970 

15 803 

21.4375 

Available for future grant 

9 896 

85 000 



There were no options exercised but options to purchase 9,200 
shares lapsed during the year. 

Under supplemental agreements dated August 17, 1970, holders of 
options to purchase 58,301 shares of the Company’s common stock at 
$28.9375 have been granted options to purchase the same number of 
shares at $21.4375. However, options granted under these agreements 
are reduced by the exercise of the prior options and may not be exer¬ 
cised until previously granted options expire. The options granted under 
these agreements are not exercisable until three years from the date 
thereof. Thereafter, provided employment continues, one-third of the 
options become exercisable annually. These agreements expire five 
years from date of grant. 

3. Depreciation and Amortization Policies: Depreciation and amorti¬ 
zation of property and equipment are computed using the straight-line 
method for financial reporting purposes and the straight-line and ac¬ 
celerated methods for tax purposes. Federal income taxes computed 
based on book income give recognition to deferred taxes which will 
become payable in future years when book depreciation exceeds tax 
depreciation. 

During 1970 the Company retired approximately $6,502,000 of fully 
depreciated assets. 

4. Employees’ Retirement Plan: The cost for current service of the 
Company’s retirement plan established in 1944, which covers all em¬ 
ployees as they meet the requirements of age and length of service, is 
being funded annually. There is no unfunded prior service cost, and 
the amount of assets in the fund at December 31. 1970 exceeds the 
actuarially computed value of vested benefits at that date. 

5. Lease Commitments: Minimum annual rentals on property leases in 
effect at December 31, 1970 (including estimated payments for property 
taxes and insurance but excluding rentals from subtenants) aggregated 
approximately $12,183,000, the major portion of which was for premises 
under leases extending up to 20 years. 


G. C. MURPHY COMPANY AND SUBSIDIARIES 


Auditors’ Report 


To the Shareholders 

of G. C. Murphy Company: 

We have examined the consolidated balance sheet of G. C. 
Murphy Company and subsidiaries as of December 31, 1970 and 
the related statement of income and income retained in the busi¬ 
ness and the statement of consolidated source and application of 
funds for the year then ended. Our examination was made in 
accordance with generally accepted auditing standards, and 
accordingly included such tests of the accounting records and 
such other auditing procedures as we considered necessary 
in the circumstances. We previously examined and reported upon 
the consolidated financial statements of the company for the 
year 1969. 

In our opinion, the above-mentioned financial statements 
present fairly the consolidated financial position of G. C. Murphy 
Company and subsidiaries at December 31, 1970 and 1969, 
and the consolidated results of their operations and consolidated 
source and application of funds for the years then ended, in 
conformity with generally accepted accounting principles applied 
on a consistent basis. 



Certified Public Accountants 

Pittsburgh, Pennsylvania 
February 8, 1971 
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Eight-Year Review 



OPERATIONS (dollars in thousands) 

Sales. 

Employees’ compensation and other benefits 

Depreciation and amortization. 

Interest . 

Federal and other taxes. 

Income before federal income taxes. 

Net income. 

YEAR-END POSITION (dollars in thousands) 

Merchandise inventories. 

Working capital. 

Property and equipment—net. 

Long-term debt. 

Shareholders’ equity. 

PER SHARE DATA 

Net income. 

Dividends. 

Taxes . 

Shareholders’ equity (book value) year end. 
Average number of shares (in thousands) .. 

OTHER DATA 

Number of stores. 

Sales per store. 

Selling area (square feet in thousands) .... 

Sales per square foot—weighted. 

Capital expenditures (in thousands). 
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1970 


$401 440 
84 864 
5 570 

2 787 
15015 
16310 

8 360 

$78 220 
72 452 
63 084 
32 330 
104 474 

$2.10 

$1.20 

$3.77 

$26.33 

3 987 

519 
$773 
7 471 
$54.78 
$11 303 


1969 


$379 157 
79 325 
5 031 
1 842 
14 939 
16715 
8310 

$69 869 
71 939 
57 447 
32 422 
102136 

$2.05 
$1.20 
$3.69 
$25.39 
4 049 

517 
$733 
7 128 
$54.31 
$12 439 


1968 


$355 

699 

76 

031 

4 

692 


959 

14 

018 

16 

160 

8 

045 

$68 

117 

47 

185 

50 

198 

101 

341 


$1.96 
$1.20 
$3.41 
$24.65 
4 112 

512 
$695 
6 851 
$52.87 
$8 292 






















1967 

1966 

1965 

$332 307 

$315 034 

$298 536 

69 254 

64 638 

61 710 

4 454 

4 309 

4 351 

662 

742 

612 

12 526 

13 055 

11 551 

14 661 

16211 

14 447 

7 926 

8 663 

7 822 

$61 996 

$54 326 

$53 845 

48 363 

46 297 

43 547 

46 720 

45 688 

46 135 

— 

— 

500 

98 230 

95 238 

93 313 

$1.93 

$2.10 

$1.87 

$1.20 

$1.20 

$1.20 

$3.05 

$3.16 

$2.76 

$23.89 

$23.16 

$22.27 

4 112 

4 128 

4 190 

512 

508 

514 

$649 

$620 

$581 

6 671 

6 598 

6 620 

$50.08 

$47.53 

$45.28 

$5 717 

$3 826 

$4 204 


G. C. MURPHY COMPANY AND SUBSIDIARIES 


1964 


$281 435 
57 881 
4 179 
707 
11 539 
14 099 
7 429 

$50 522 
41 032 
46 336 
2 029 
90 518 

$1.77 
$1.20 
$2.75 
$21.60 
4 190 

512 
$550 
6 501 
$43.46 
$3 196 


1963 


$267 

837 

54 

754 

4 

332 


731 

10 

979 

12 

149 

5 

913 

$49 

474 

37 

901 

47 

417 

3 

557 

88 

117 


$1.41 

$1.20 

$2.62 

$21.03 

4190 

510 
$525 
6 359 
$42.25 
$4 268 
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Store Locations —519 stores in 23 states and the District of Columbia 

All locations are Murphy stores unless otherwise indicated 


ALABAMA (8) 

Decatur 
Gadsden 
Huntsville (2) 
Jasper 
'Mobile (2) 
Tuscaloosa 


ARKANSAS (7) 

Camden 
Dermott 
Hope (2) 

Lake Village 

McGehee 

Warren 


CONNECTICUT (2) 

Naugatuck 

Torrington 


DISTRICT OF 
COLUMBIA (2) 

Washington (2) 


FLORIDA (13) 

Daytona Beach 
Gainesville 
Hialeah 
Holly Hill 
Jacksonville 
Miami 
Orlando 
Panama City 
Pensacola (2) 

St. Petersburg 
West Hollywood 
West Palm Beach 


GEORGIA (5) 

Atlanta (2) 
Moultrie 
Rome 
Tifton 


ILLINOIS (10) 

Anna 

Berwyn 

Effingham 

Fairfield 

Flora 

Mt. Prospect 
Mt. Vernon 
Pontiac 
Streator 
Vandalia 


INDIANA (43) 

Aurora 

Bluffton 

Brazil 

Clinton 

Columbus 

Crawfordsville 

Decatur (2) 

El wood 

Fort Wayne (2) 

Frankfort 

Franklin 

Goshen 

Greencastle 

Greensburg 

Hartford City 

Huntingburg 

Indianapolis (7) 

Kendal Ivi lie 

Kokomo 

Linton 

Madison 

New Castle 

Noblesville 

North Manchester 

Peru 

Plymouth 

Portland 

Princeton 

Rockville 

Salem 

Seymour 

Shelbyville 

Terre Haute 

Washington 

Winchester 


KENTUCKY (6) 

Ashland (2) 

Louisville 

Maysville 

Paintsville 

Pikeville 


LOUISIANA (64) 

Abbeville 
•Alexandria 
Amite 
•Arabi 
•Arcadia 
•Bastrop (2) 

•Baton Rouge (4) 
•Bogalusa (2) 
•Bunkie 
•Covington (2) 
‘Crowley 
•DeRidder (2) 
•Franklin 
•Hammond 
•Hodge 


LOUISIANA 

‘Homer 
•Houma (3) 
•Jennings 
•Jonesboro 
* Lafayette (2) 
•Leesville 
•Mansfield 
•Many 
•Metairie (3) 
•Minden 
•Monroe (2) 
•Morgan City 
•Natchitoches (2) 
•New Iberia 
•New Orleans (4) 
'Oakdale 
•Pineville 
•Plaquemine 
•Rayville 
•Ruston (2) 
Shreveport 
‘Sulphur 
•Tallulah 
•Thibodaux (2) 
•West Monroe (2) 
£West Monroe 
•Westwego 
•Winnfield 
‘Winnsboro 


MARYLAND (28) 

Annapolis 
Baltimore (11) 

Bel Air 
Cumberland 
Dundalk 
Eastover 
Frostburg 
Glen Burnie (2) 
Hancock 
Hillcrest Heights 
Hyattsville 
Landover 
Oxon Hill 
Rockville (2) 

Silver Spring 
Westminster 


MICHIGAN (9) 

Albion 

Charlotte 

Coldwater 

Hillsdale 

Marshall 

Okemos 

Owosso 

St. Joseph 

South Haven 


MINNESOTA (3) 

Bloomington 
Minneapolis 
St. Paul 


MISSISSIPPI (31) 

Belzoni 

Biloxi 

Brookhaven 

Cleveland 

Forest 

Greenville (2) 

Grenada 

Gulfport (2) 

Hattiesburg 

Hazlehurst 

Indianola 

Jackson (4) 

Kosciusko (2) 

Laurel 

Long Beach 

McComb 

New Albany 

Oxford 

Pascagoula 

Philadelphia 

Picayune 

Starkville (2) 

Vicksburg 

West Point 


NEW JERSEY (5) 

Ocean City 
Trenton (2) 
Washington 
Wildwood 


NEW YORK (10) 

Buffalo 

Dansville 

Fredonia 

Greece 

Jamestown 

Lancaster 

LeRoy 

Medina 

North Tonawanda 
Syracuse 


NORTH CAROLINA (1) 

Hickory 


OHIO (46) 

Alliance 

Barnesville 

Bellaire 

Bellefontaine 


o Murphy’s Mart * Morgan & Lindsey Stores 


OHIO 

Bowling Green 

Bryan 

Bucyrus 

Cincinnati 

Circleville 

Cleveland 

Columbus 

Dayton (2) 

Defiance 

Delphos 

Franklin 

Galion 

Gallipolis (2) 

Greenville 
Hillsboro 
Jackson (2) 

Lebanon 
Logan 
London 
Marion (2) 

Middletown 

Napoleon 

North Ridgeville 

Piqua 

St. Marys 

Salem 

Sidney 

Toledo 

Toronto 

Troy 

Urbana 

Van Wert (2) 

Wapakoneta 

Washington Court House 
Wilmington 
Youngstown (2) 


PENNSYLVANIA (125) 

Aliquippa (2) 

Altoona 
Ambridge 
Bangor 
Barnesboro 
Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Belle Vernon 
Bellevue 
O Bethel Park 
Bethlehem 
Blairsviile 
Brentwood 

Brentwood (Whitehall) 

Brookville 

Brownsville 

Burgettstown 

Butler 

California 

Carlisle 

Carnegie 

Castle Shannon 


# Terry Farris Stores 


14 


PENNSYLVANIA 


PENNSYLVANIA TEXAS 


Charleroi 

Clalrton 

Clarion 

Clearfield 

Connellsville 

Corry (2) 

Derry 

Donora 

Dormont 

Elizabeth 

Ellwood City 


Everett 
Farrell 
Ford City 
Franklin 
Gettysburg 
Greensburg (2) 
Greenville 
Grove City 
Hanover 

OHarmar Township 
Harrisburg (2) 
Havertown 
Hollidaysburg 
Huntingdon 
Indiana (2) 

Irwin 

Jeannette 

Johnsonburg 

Kittanning 

Latrobe 

Lehighton 

Lemoyne 

Lewistown 

Ligonier 

McConnellsburg 

McDonald 

McKeesport (2) 

McKees Rocks (2) 

Meadville 

Mechanlcsburg 

Mercer 

Mercersburg 

Meyersdale 

Midland 

Monessen 

Monroeville 

Mount Joy 

Mt Lebanon 

Mt. Oliver 

Mount Union 

Natrona Heights 

Nazareth 

New Bethlehem 

New Castle (2) 

New Kensington 

North East 

Oakmont 

Philadelphia (2) 

Pittsburgh (5) 

Punxsutawney 

Red Lion 


Ridgway 

Rochester 

St. Marys 

Sewickley 

Sharon 

Shippensburg 

State College 

Tarentum 

Titusville 

Turtle Creek 

Uniontown 

Vandergrift 

Warren 

Washington (2) 
Waynesburg 
West Newton 
Wilkinsburg (2) 
Willow Grove 
York (3) 


TENNESSEE (2) 

Chattanooga 

Nashville 


TEXAS (47) 

Abilene 

#Alice 

•Angleton 

Austin 

•Beaumont (3) 
^Brownsville 
•Conroe 
xCorpus Christ! 
#Del Rio 
#Edinburg 
#Falfurrias 
Fort Worth 
^Harlingen (2) 
•Houston (3) 
•Jasper 
^Kingsville 
•Kirbyville 
xxLevelland 
xxLubbock 
#McAllen 
Odessa 
xxOdessa (2) 
•Paris 

jjfRaymondville 
San Antonio 
xSan Antonio (8) 
tSan Antonio 
•Silsbee (2) 


#Sinton 
^Temple (2) 
Texarkana 
^Weslaco 


VIRGINIA (16) 

Alexandria (2) 

Annandale 

Arlington 

Culpeper 

Danville 

Hampton (2) 

Lynchburg 

Manassas 

Richmond (4) 

Roanoke 

Woodbridge 


WEST VIRGINIA (34) 

Beckley (2) 

Buckhannon 

Clarksburg 

East Rainelle 

Elkins 

Fairmont 

Hinton 

Keyser 

Logan 

Montgomery 

Morgantown 

Moundsville 

Mullens 

Northfork 

Oak Hill 

Parkersburg 

Philippi 

Piedmont 

Pt. Pleasant (2) 

Princeton 

Richwood 

Shinnston 

Sistersville 

South Charleston 

Spencer 

Weirton (2) 

Welch 

Wellsburg 

Weston 

Wheeling 

Williamson 


WISCONSIN (2) 

Milwaukee 

Sheboygan 


xx Cobbs Stores 


x Bruners Stores 


t Bargain World 


G. C. MURPHY COMPANY AND SUBSIDIARIES 


Corporation 

Stores Operating 
in Name of 

Type of Store 

Number 
of Stores 

G. C. Murphy Company 

Murphy 

Conventional Variety 

315 

Murphy A-A 

Streamlined. High-Promotion 
Variety 

55 

Murphy Fabric 
Center 

Fabrics, sewing notions, dry 
goods, catalog items 

3 

Murphy's Mart 

Complete Shopping Complex 

2 

Morgan & Lindsey, Inc. 

Morgan & Lindsey 

Conventional Variety 

115 

Terry Farris Stores, Inc. 

Terry Farris 

Junior Department 

15 

Bruners 

Junior Department 

9 

Cobbs 

Department 

4 

Bargain World 

Discount 

1 

Total Stores. December 31, 1970 519 


42 NEW STORES 

PLANNED 

Arkansas . 

. 1 

Florida . 

. 2 

Illinois . 

. 2 

Indiana. 

. 1 

Kentucky . 

. 1 

Louisiana. 

. 1 

Maryland . 

. 1 

Minnesota . 

. 1 

New York. 

. 1 

North Carolina . 

. 6 

Ohio. 

. 6 

Pennsylvania. 

. 6 

Tennessee . 

. 1 

Texas . 

. 4 

Virginia . 

. 5 

West Virginia . 

. 2 

Wisconsin . 

. 1 

Total. 
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Wholly-Owned Subsidiaries 



MACK REALTY COMPANY —Real Estate Holding Company 


Board of Directors 

EARL F. McCLUNE 

S. WARNE ROBINSON 

JUDSON M. ELLIS. JR. 

WILLIAM S. THOMSON A. RALPH BARLOW 

KENNETH T. PAXTON JOHN F. PETTY 

EDGAR L. PAXTON 

Officers 

EARL F. McCLUNE WILLIAM S. THOMSON 

Chairman of the Board and President Secretary 

S. WARNE ROBINSON 

Vice President and Treasurer 

FRANK G. CRISPEN 

Assistant Treasurer and Assistant Secretary 

JUDSON M. ELLIS, JR. 

Vice President 

ROBERT T. MESSNER 

Assistant Secretary 


MURPHY DEVELOPMENT CORPORATION 

Real Estate Holding Company 


MORGAN & LINDSEY, INC. -Variety Stores 
Board of Directors 

KENNETH T. PAXTON THOMAS N. GRIGGS THOMAS J. MANKIN 

EDGAR L. PAXTON ELZIE E. LATHAM CYRIL V. LINDSEY 

Officers 

KENNETH T. PAXTON 
Chairman of the Board 

EDGAR L. PAXTON 
Vice Chairman of the Board 

ELZIE E. LATHAM 
President 

S. WARNE ROBINSON 
Vice President and Treasurer 

JUDSON M. ELLIS, JR. 

Vice President 

TERRY FARRIS STORES, INC. 

Operating stores in names of Terry Farris, Bruners, Cobbs and Bargain World 


WILLIAM S. THOMSON 
Secretary 

FRANK G. CRISPEN 

Assistant Treasurer and Assistant Secretary 

THOMAS J. MANKIN 
Assistant Secretary 

ROBERT T. MESSNER 
Assistant Secretary 


Executive Offices: 531 Fifth Avenue, McKeesport, Pennsylvania 15132 (Telephone 412-664-4441) 
Transfer Agent: Bankers Trust Company, 16 Wall Street, New York, New York 10015 
Registrar: The Chase Manhattan Bank, N.A., 1 Chase Manhattan Plaza, New York, New York 10015 
General Counsel: Griggs, Moreland, Blair & Anderson, Oliver Building, Pittsburgh, Pennsylvania 15222 
Auditors: Lybrand, Ross Bros . & Montgomery, Oliver Building, Pittsburgh, Pennsylvania 15222 


16 


PRINTED IN U.S.A. 







New trends in merchandising must be adapted to the wants and interests of customers. “Soft” 
lines, such as piece goods, sewing notions, yarns, draperies, higher-fashion apparel and related 
items have become an increasingly significant part of our merchandise assortment. Consequent¬ 
ly, our practices have changed to meet greater customer demands for these lines and to render 
a more complete service. 


Other merchandise selections have been expanded to satisfy growing customer desires, par¬ 
ticularly in the leisure-time area of stereo and television equipment, house and yard furnishings, 
sporting goods and auto accessories. 


“Consumerism" may be a new concept to some retailers—but 
not to Murphy’s. Emphasis on the interests of our customers has 
been and will continue to be our policy, providing attractive and 
informative packaging, descriptive displays and advertising, im¬ 
proved quality with price savings in our own Private Brand mer¬ 
chandise, “Fabric Center" stores in some communities, convenient 
credit, “Satisfaction Guaranteed” policy and an outstanding Re¬ 
search and Development Department. 


Our most significant—and exciting— new trend 
was the opening in 1970 of the first 2 of a series 
of Murphy’s Marts to better serve customers by 
mass merchandising of quality, higher-ticket as¬ 
sortments at competitive discount prices, shown 
on the following pages . . . 


New Trends 
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The first Murphy’s Mart... 

Bethel Park, Pa. Eager crowds responded to opening on 
May 27 of the first Murphy's Mart. This 151,000 square-foot 
building on a 23-acre site (opposite) in the Pittsburgh area 
is the hub of a one-stop shopping complex, which includes 
a greenhouse and garden shop, food supermarket, bank, 
automotive center and quick food service shop. Parking area 
accommodates 1,085 cars. 
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and the second Murphy’s Mart... 

Harmar Township, Pa. After the rush of opening day on July 
22 (above), customers enjoy leisure shopping and attentive 
service in this 106,000 square-foot unit, which includes food 
supermarket, auto service center and bank. This freestanding 
center, northwest of Pittsburgh, is the prototype for layout 
and construction of future Marts. The site provides parking 
for 752 cars. 
















and more on the inside of the Marts... 

Retail specialists have reported that Murphy’s Marts have the 
image of high-level, quality stores, while still offering more com¬ 
petitive discount values within a wide price range of merchan¬ 
dise. Customers may select from more than 15,000 items, in¬ 
cluding assortments of higher-ticket merchandise, available 
with convenient credit —and a satisfying menu to enjoy a restful 
lunch in the cafeteria. 








and the third Murphy’s Mart 



Laurel Mall (under construction in above photo), between Connellsville and Uniontown, Pa., includes an 80,000 square-foot Mart opened in February 1971. 


and more Murphy’s Marts to Come 


WARREN, OHIO 
NORTH HILLS (McCandless Township), PA. 
ROBINSON TOWNSHIP (near Pittsburgh Airport), PA. 

BETHEL PARK, PA. 
ROUTE 51 (West Mifflin Boro), PA. 



BOARDMAN (Youngstown), OHIO 
BUTLER, PA. 

HARMAR TOWNSHIP, PA. 

IRWIN (No. Huntingdon Township), PA. 
LAUREL MALL (Connellsville), PA. 

★ OPEN 

■ UNDER CONSTRUCTION 

• COMMITTED, IN PROGRESS 
O CORPORATE HEADQUARTERS 































More Significant than Buildings and Merchandise 
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Left to right: 

1. Merchandise Manager DAVID H. MYERS; 

Assistant Vice President-Merchandise 
WILLIAM T. WITHERS; Senior Vice President- 
Merchandise W. FRED GREENLEAF; and 
Merchandise Manager AUBREY R. JOHNSON 

2. HAROLD D. ROUP, JOHN H. FERGUSON, 

WILLIAM A. KRAUS and JAMES A. NEEL, 

4 of our 8 Supervisory Buyers. 

Other Supervisory Buyers are JAMES A. ALEXANDER, 
ADOLPH G. MULLER, ROBERT N. SNELL and 
OLIVER A. WOOD 

3. CHARLES F. GLEESON, Assistant Vice 
President-Director Advertising and Promotion; 

EUGENE A. GRISSINGER, Assistant Vice President- 
Director Store Planning; WILLIAM M. ANDERSON, 
Assistant Sales Manager 

4. Regional Sales Manager HAROLD J. SEBRA, 

Murphy Marts; Assistant to the Sales Manager 
JACK H. CAVENDER; Regional Sales Manager 
ELLISON H. BOGGS, Restaurant Division; Regional 
Sales Manager RICHARD T. TRACEY, Northern Region. 
Other Regional Sales Managers are H. RICHARD KEIM, 
Central Region; CHARLES P. KERLEY, Eastern Region; 
ROBERT W. SMELTZ, Western Region; and 
NORMAN F. VAN TILBURG, Southwestern Region 


5. WILLARD H. SWEET, Vice President-Personnel 
Director: DONALD W. COX, Manager Executive 
Development Program; CHARLES H. LYTLE, Assistant 
Personnel Director. 
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Management in Depth 



7 

Left to right: 

6. EDWIN W. DAVIS, Assistant Director Public Relations; 

EDWARD E. McGINLEY, JR., Assistant Director Employee Relations; 
EDWARD G. PROCIOUS, Vice President-Director Employee, Public 
and Labor Relations 

7. DELBERT I. GOSSETT, Assistant to the President, Warehousing 
and Traffic Director; PHILIP W. ROGERS, Research and 
Development Department; LUTHER R. SHAY, Manager Merchandise 
Investment Control Department 

8. DANIEL J. DAILEY, Manager Accounting Department; 

FRANK G. CRISPEN, Auditor, Assistant Treasurer and Assistant Secretary; 
CHESTER B. WILSON, Assistant Office Management Supervisor 

9. ROBERT F. MARTH, Manager Insurance Department; 

ROBERT T. MESSNER, Assistant Secretary; WILLIAM S. THOMSON, 

Vice President and Secretary 
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10. JOHN N. TARLE, Manager Architectural Department; 
JUDSON M. ELLIS, JR.. Vice President-Real Estate; 

JOHN T. WALSH, Real Estate Division 

11. THOMAS F. HUDAK, Assistant to Vice President; 

S. WARNE ROBINSON, Vice President and Treasurer; 
ROBERT J. DOWIE, Manager Data Processing Department 
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A few of Murphy's 14 Private Brand Names assuring customers of top-value, dependable merchandise 


G. C. MURPHY COMPANY 

1970 Annual Report 





